
i 

 

 

APPROVAL SHEET 

This graduate thesis entitled “THE CONTEXTS, LEGITIMIZING STRATEGIES AND THEIR 

EMOTIVE EFFECTS IN PHILIPPINE POLITICAL ADVERTISEMENTS” prepared and submitted by 

Francis Harris A. Abangan in partial fulfillment of the requirements for the degree of MASTER OF 

ARTS IN APPLIED LINGUISTICS has been examined and is recommended for acceptance and 

approval for ORAL EXAMINATION. 

Thesis Committee 

 

ANITA J. ROSAL, D.A.L.T. 
                                                                          Adviser 
 
 
ROWANNE MARIE R. MAXILOM, Ph.D.               MARY CATHERINE M. ARIOSA, M.A. 

         Member                   Member 
 

 
                                             SUNLIEGH C. GADOR, M.A. 
                                                 Chair, Thesis Committee 

--------------------------------------------------------------------------------------------------------------------- 

PANEL OF EXAMINERS 

Approved by the Committee on Oral Examination with a grade of PASSED 

 
CHARITY T. TURANO, Ph.D. 

                                                                       Chair, DOLL 
 
 
ROWANNE MARIE R. MAXILOM, Ph.D.               MARY CATHERINE M. ARIOSA, M.A. 

         Member                    Member 
 

 
ANITA J. ROSAL, D.A.L.T. 

                                                                            Adviser 
 
Accepted and Approved in partial fulfillment of the requirements for the degree MASTER OF ARTS 

IN APPLIED LINGUISTICS. 

Comprehensive Examination Passed: January 2012. 

         

                  Ramon S. del Fierro, Ph.D. 
              Dean, College of Arts and Sciences 
September 20, 2013 
Date of Oral Examination 



ii 

 

 

ACKNOWLEDGMENT  

 

This study took 4 years in the making. The hardships it entailed, coupled with countless 

cups of black coffee, have not only demanded perseverance, it also shaped the 

researcher’s perspective of the academia.  

For all of these, the researcher was never alone. That is why he would like to manifest 

his utmost thanks to the following: 

To Lilo, Dory and the rest of the gang. Your persistence kept the researcher awake. 

Next time, he will feed you guys more. 

To his GREAT FRIENDS – Sweet, Christy, Arra, Katya, Sam, Ken2, Sir Guatno, 

Frances, Genesis, Dave, Hon. Reggie, Lean, Neri, Mam Adel, Archie, Cindy V, Owen, 

Leah, Mini, Love, Sarah and other ‘conglomerates’. How come most of you never fell in 

love with black coffee? Such a waste. Nonetheless, cheers to all the sleepless nights 

together. 

 

To the consultants , Dr. Placencia and Ms. Brenette. The former gave the researcher 

headaches in Filipino, but with matching kindness. The latter simply offered him her 

great insights. Salamat po sa inyo. 

 

To selected colleagues. You know who you are. Thank you for the encouragement and 

the laughter, regardless of his predicament. 

 

To the panel, Dr. Max, Ms. Ariosa, and Mrs. Gador. Thanks for keeping your cool and 

keeping your insights even if the defense was literally on fire. 

 

To his family - his parents, brothers, his aunts Lourdes and Winnie, and all his maternal 

and paternal relatives. Your support has been always consistent. You are indeed family. 

 

To his thesis adviser, DR. ANITA J. ROSAL. Words cannot sufficiently give thanks to 

you. The researcher can only hope that the final output of this paper will show you his 

appreciation to your tremendous expertise. You are truly the Great Grand Mama of 

Linguistics.  

 
 
 
 



iii 

 

 
Abstract 

 
 

This study analyzed the contexts, and the legitimizing strategies and their emotive 
effects in Philippine political advertisements. It also presented how the ads were 
translated into actual votes. The study covered nine (9) presidential candidates last 
2010 national elections. A single ad from each candidate was randomly selected from 
the internet. A qualitative-descriptive method was used to treat the data. The substance, 
modes and paralanguage were analyzed. Deontic modals were prevalent as legitimizing 
strategies. The idea of hope and the need for change were potent emotive effects. The 
actual votes showed that ‘name recall’ and ‘image buildup’ made a big difference in a 
candidate’s election success. All these concepts could extend our understanding of 
political-linguistic perspectives in Philippine elections. 
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